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THE PAST AS PROLOGUE
• From the fifteenth century onward, the printed word became 
the primary vehicle for high-integrity transmission of information

But …

• Means of production were controlled by a select few

• Acquisition of knowledge required substantial resources

• Ink as a medium of programmed obsolescence



THE PACE OF PROGRESS



THE LAST DECADE IN HEALTHCARE SOCIAL MEDIA

Unprofessional Helpful Practically 
mandatory



THE RISING TIDE OF INFORMATION
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4.6 million cancer-related articles in total!



FROM A FIREHOSE TO A REFRESHING STREAM



A NON-BINARY APPROACH

Peer-
reviewed 
literature

Social 
media
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WHERE THE PATIENTS ARE (AND HAVE BEEN)



HASHTAG ONTOLOGY
Breast cancer advocates had started breast cancer 
social media (#bcsm) in 2011

Brain tumor social media (#btsm) followed in 2012

Following those organic examples, another 23 
hashtags were developed with the following criteria: 
• disease-specific
• short, unique, or minimally used on Twitter
• ending in “sm” for “social media” (as a 

prompt that online use is public)

Attai DJ, Cowher MS, Al-Hamadani M, Schoger JM, Staley AC, Landercasper J. Twitter Social Media is an Effective 
Tool for Breast Cancer Patient Education and Support: Patient-Reported Outcomes by Survey. J Med Internet 

Res. 2015 Jul 30;17(7):e188. 

Katz MS, Anderson PF, Thompson MA, Salmi L, Freeman-Daily J, Utengen A, Dizon DS, Blotner C, Cooke DT, Sparacio
D, Staley AC, Fisch MJ, Young C, Attai DJ. 

Organizing Online Health Content: Developing Hashtag Collections for Healthier Internet-Based People and 
Communities.

JCO Clin Cancer Inform. 2019 Jun;3:1-10.



BUT IT’S ALSO WHERE THE ONCOLOGISTS ARE!

• Twitter is currently the dominant 
digital platform for MDs to engage 
with one another and the public

• The 3 C’s:

Curation

Contribution

Connection

• Virtual conference attendance



2019: THE INFLECTION POINT OF TWTTER 
USE AROUND ASCO ANNUAL MEETINGS 



DATA VISUALIZATION?!



A BRUTAL ATTRITION



SEARCH ENGINE OPTIMIZATION?



THE LAST DECADE IN SWOG SOCIAL MEDIA



LEADING BY EXAMPLE



PROMOTING CLINICAL TRIALS!



PASSING THE BATON





RUNNING OUR OWN TRIAL



YOU CAN’T KEEP A GOOD TRIALIST DOWN!



IF AT FIRST YOU DON’T SUCCEED …

https://www.swog.org/news-events/news/2018/12/21/swog-grand-facebook-experiment-ends



AGILITY
IS A
MUST



ADAPTING TO THE TIMES



WHAT’S NOW/NEXT?

• Wearables, VR, & telehealth/oncology at home

• ChatGPT and OpenAI

• FLUX



TRUE NORTH

Gunturu KS, Dizon DS, Johnson J, Mercurio AM, Mason G, Sparks DB, Lawton W, Klemp JR. Clinical Trials in the Era of Digital Engagement: A SWOG Call to Action. 
JCO Clin Cancer Inform. 2020 Mar;4:254-258. 


